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OUR APPROACH IS ;
OUR STRATEGIES ARE
, OUR TACTICS
ARE & WE
UNDERSTAND THAT SUCCESS
ONLY HAPPENS BY ENGAGING
BOTH
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AN OVERVIEW OF
OUR OUTREACH

PROCESS
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WHAT IS OUTREACH?

Outreach is exactly what the name implies: reaching out. It involves reaching out to relevant
bloggers and providing them with well-written, high-quality content.

WHAT ARE THE MAIN BENEFITS OF OUTREACH?

There are benefits for both parties; the blogger receives high quality content which can be
bespoke to their needs and to their audience’s needs. For the client, the exchange of content
helps to boost their brand awareness and holds SEO value.

WHAT IS TH
APPROAC

ITm

Having a genuine interest in the bloggers we approach is an important part of our outreach
process. We strive to build a relationship with our bloggers; we do not view the process as a
simple one-time exchange.

HOW DO WE IDENTIFY THE MOST
APPROPRIATE CONTENT FOR YOUR CLIENT’S
OUTREACH STRATEGY?

This is definitely something that is decided on a per-client basis, rather than a one-size-fits all
approach. When formulating the strategy, we liaise with the content team and begin by
considering past successful strategies and where improvements can be made. We would also
analyse your industry to plan the most effective content strategy for your target audience. From
there, we regularly review the strategy and brainstorm new ideas as a team, ensuring we
continuously develop the most innovative content strategy possible.

WHAT KIND OF TOOLS DO WE USE TO
IDENTIFY RELEVANT BLOGS?

We use linkTRAX® our custom-made platform to monitor, analyse and track our clients’
outreach activity. The system offers a range of unique features that allow our organic search
experts to identify the most suitable bloggers to connect with during our clients’ outreach
activity, ensuring that each strategy involves contacting right people, with the right content, at
the right time.

A fundamental component of our platform’s functionality is to actively monitor links after
placement, providing real-time data surrounding the quality and longevity of our campaign
activity; ensuring links do not break or disappear. By tracking previous placements, we can also
ensure that each blog placement is unique for each of our clients, maximising the SEO benefit
of our outreach activity.
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WHAT METRICS DO WE USE TO
IDENTIFY A GOOD BLOGGER?

There are various metrics that can be used to review the suitability of a blogger. Domain and page
authority, trust flow and citation flow are just some of the metrics used to determine the overall
authority and credibility of a blog site. Exploring a blogger’s social channels and determining
their audience, as well as being able to scrutinise and evaluate the level of activity, allows us to
measure how influential the blogger is within their community.

HOW DO WE MAINTAIN RELATIONSHIPS
WITH THE BLOGGERS?

One important way in which we maintain relationships is to keep in contact with all bloggers that
are interested. We are committed to a content partnership on an individual basis, so checking in
with each blogger at various stages of the partnership helps us to personalise our approach and
reinforces the point that this process is not a sales pitch; it is a mutually beneficial relationship.

WHAT TYPES OF CONTENT DO WE USE AS PART
OF YOUR OUTREACH STRATEGY?

We craft bespoke content for each blogger, making each outreach relationship more personable.
Our expert copywriters and designers produce a diverse range of content, from engaging
infographics to inspiring blog posts.

HOW INFLUENTIAL ARE A BLOGGER’S SOCIAL
METRICS WHEN IT COMES TO IDENTIFYING
APPROPRIATE BLOG SITES?

Itis important when placing the content that the client is at the forefront of our mind. Amongst
other metrics, social reach is an important one to consider. We use blogger outreach software
which helps us measure popularity, influence and reach. We need to maximise client exposure
whilst adhering to the blogger’s content needs.
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CHILL INSURANCE

Improving the online performance of
Ireland’s largest insurer
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CLIENT: CHILL INSURANCE PLACED LINK: HUFFINGTONPOST.CO.UK
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CLIENT: CHILL INSUARANCE PLACED LINK: LIFEHACK.ORG
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LLOYDSPHARMACY
ONLINE DOCTOR

Raising the online visibility of one of the UK’s leading
community pharmacies and healthcare providers
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CLIENT: LLOYDSPHARMACY ONLINE DOCTOR
PLACED LINK: EXAMINER.COM
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CLIENT: LLOYDSPHARMACY ONLINE DOCTOR
PLACED LINK: MYFITNESSPAL.COM
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1,013,183 88,500
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CLIENT: LLOYDSPHARMACY ONLINE DOCTOR
PLACED LINK: NEUFUTUR.COM

PAGE

5,621

BLOG AUDIENCE

O
S
o

O
Z
(a]
Z
<
-
-
Z
w
-
O

LINK

PLACED

TWITTER AUDIENCE

587



WWW.CLICK.CO.UK @ CLIENTS@CLICK.CO.UK

CLIENT: LLOYDSPHARMACY ONLINE DOCTOR
PLACED LINK: HONESTMUM.COM

PAGE
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ADJUSTABLE BEDS

Creating a tailored search marketing strategy for the UK’s largest supplier of
adjustable beds and chairs




WWW.CLICK.CO.UK @ CLIENTS@CLICK.CO.UK

CLIENT: ADJUSTABLE BEDS PLACED LINK: TELEGRAPH.CO.UK
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CLIENT: ADJUSTABLE BEDS PLACED LINK: HUFFINGTONPOST.CO.UK

PAGE
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CLIENT: ADJUSTABLE BEDS PLACED LINK: METRO.CO.UK

PAGE
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HILL'S PET

Creating a tailored search marketing strategy
for an industry-leading pet care supplier
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CLIENT: HILLS PET PLACED LINK: WAGTHEDOGUK.COM
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JULIAN CHARLES

Improving the organic search performance for industry-leading
home furnishing retailers




WWW.CLICK.CO.UK @ CLIENTS@CLICK.CO.UK

CLIENT: JULIAN CHARLES PLACED LINK: TELEGRAPH.CO.UK

9,077,940
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CLIENT: JULIAN CHARLES PLACED LINK: HUFFINGTONPOST.CO.UK
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CLIENT: JULIAN CHARLES PLACED LINK: LEEDSART.AC.UK
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12,560 10,200
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CALIBRE

Raising the online presence of a market leading
office furniture provider
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CLIENT: CALIBRE PLACED LINK: HUFFINGTONPOST.CO.UK
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CLIENT: CALIBRE PLACED LINK: METRO.CO.UK

PAGE

1,895,000
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1,498,723 254,000
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CLIENT: CALIBRE PLACED LINK: PROSPECTS.AC.UK
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29,105 35,500
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CV LIBRARY

Raising the online visibility of the UK'’s fastest
growing job site
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CLIENT: CV LIBRARY PLACED LINK: HUFFINGTONPOST.CO.UK

PAGE
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8,628,962 8,550,000
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LAW HOUSE

We created a unique strategy to help raise the online visibility
for a leading solicitor.
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CLIENT: THE LAW HOUSE PLACED LINK: FINANCIALADVICENOW.CO.UK
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CLIENT: THE LAW HOUSE PLACED LINK: IALWAYSBELIEVEDINFUTURES.COM

PAGE

LANDING

PAGE
AUTHORITY

47

-
Z
w
-
O

LINK

PLACED




WWW.CLICK.CO.UK @ CLIENTS@CLICK.CO.UK

K2 SPACE

Helping to re-design the search marketing strategy of one of
Europe’s leading workplace design companies.
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CLIENT: K2 SPACE PLACED LINK: SIXOUTOFTEN.CO.UK
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OXFORD OPEN
LEARNING

Expanding opportunities through search for a leading distance
learning business
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CLIENT: OXFORD OPEN LEARNING PLACED LINK: PROSPECTS.AC.UK
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29,105 35,500
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GP STRATEGIES

Taking the online strategy of a global performance improvement company to
a new level.
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CLIENT: GP STRATEGIES PLACED LINK: THESTARTUPMAG.COM
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WORKTOP
EXPRESS

Creating the perfect strategy for one of the leading kitchen designers and
worktop providers
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CLIENT: WORKTOP EXPRESS PLACED LINK: HUFFINGTONPOST.CO.UK
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CLIENT: WORKTOP EXPRESS PLACED LINK: BIRMINGHAM.AC.UK
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177,508 86,100
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GIGANTIC

Delivering a bespoke search marketing strategy
for a leading UK ticket provider
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CLIENT: GIGANTIC PLACED LINK: HITTHEFLOOR.COM
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100,192 16,800
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CHESS
TELECOMS

Formulating a search strategy for an award-winning
UK business telecoms organisation
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CLIENT: CHESS TELECOMS PLACED LINK: TECHIE-BUZZ.COM

PAGE
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19,033 5,133
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CLIENT: CHESS TELECOMS PLACED LINK: IPHONEGLANCE.COM

PAGE

38,683

BLOG AUDIENCE

FACEBOOK AUDIENCE TWITTER AUDIENCE
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CLIENT: CHESS TELECOMS PLACED LINK: FANAPPIC.COM

PAGE

9,891
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FACEBOOK AUDIENCE TWITTER AUDIENCE
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THE LIGHTING
SUPERSTORE

Improving the organic search performance
of a leading online lighting retailer
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CLIENT: THE LIGHTING SUPERSTORE PLACED LINK: UKSTREETART.CO.UK
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100,192 16,800
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CLIENT: THE LIGHTING SUPERSTORE PLACED LINK: SERENITYYOU.COM

PAGE

10,438

BLOG AUDIENCE
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ADVANCED DIESEL
ENGINEERING

Delivering a bespoke search marketing strategy for engineering
giants - ADE
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CLIENT: ADE PLACED LINK: PROSPECTS.AC.UK

LANDING PAGE

-
Z
w
-
O

LINK

PLACED

FACEBOOK AUDIENCE TWITTER AUDIENCE

29,105 35,500
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HOMELET

Opening doors for one of the UK’s leading
property insurance brokers
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CLIENT: HOMELET PLACED LINK: AFFORDABLECOMFORT.ORG
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CLIENT: HOMELET PLACED LINK: FINANCIALADVICENOW.CO.UK
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CLIENT: HOMELET PLACED LINK: THEDEDICATEDHOUSE.COM
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CLIENT: HOMELET PLACED LINK: HUFFINGTONPOST.CO.UK

PAGE
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visitors

MONTHLY AUDIENCE,

LANDING

-
Z
w
-
O

LINK

PLACED

FACEBOOK AUDIENCE TWITTER AUDIENCE

8,628,962 8,550,000
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CHUMS

Delivering fantastic results for one of the UK’s leading
independent mail order companies.
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CLIENT: CHUMS
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PLACED LINK: TOBYANDROO.COM

PAGE
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EUROPA
PHARMACY

Raising awareness of one of the fastest
growing online pharmacies
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CLIENT: EUROPA PHARMACY PLACED LINK: PROSPECTS.AC.UK

PAGE

LANDING

-
Z
w
-
O

LINK

PLACED
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29,105 35,500
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THE BIG WORD

Improving the digital performance of a
global language solutions provider




WWW.CLICK.CO.UK @ CLIENTS@CLICK.CO.UK

CLIENT: THE BIG WORD PLACED LINK: EUROTALK.COM

PAGE
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TRUCKS
DIRECT

Enhancing the organic search strategy and performance
of the UK’s largest forklift stockist
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CLIENT: TRUCKS DIRECT PLACED LINK: FARMINGFUTURES.ORG.UK
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FESTIVE LIGHTS

Formulating a search strategy for lighting
specialist, Festive Lights
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CLIENT: FESTIVE LIGHTS PLACED LINK: PROSPECTS.AC.UK
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29,105 35,500



WWW.CLICK.CO.UK @ CLIENTS@CLICK.CO.UK

FEEL GOOD
CONTACTS

Helping a leading contact lens provider see the benefits of a
tailored search strategy
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CLIENT: FGC PLACED LINK: HUFFINGTONPOST.CO.UK
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CLIENT: FGC PLACED LINK: PROSPECTS.AC.UK
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29,105 35,500
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THE CABLE
COMPANY

Developing a bespoke online strategy for the world’s leading retailer
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CLIENT: THE CABLE COMPANY PLACED LINK: DOTTEDMUSIC.COM

PAGE
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WITH YOU
SUCCESSFUL
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