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INTRODUCTION

Monitoring your site’s performance can be done in a number of ways - with most hosting
platforms offering native analytics suites, but there are none as yet that quite manage Google
Analytics. Similarly AdWords is the go to option for managing ads and buyer journeys, then
there are a number of other add-ons, monitoring platforms, tracking options and more - all
of which will require you to add a ‘tag’ (a snippet of code) to your site’s HTML in order to
function.

Thisis why Google Tag Manager represents not just an organisational or time-saving device
but also a method of improving your site’s performance and your site’s user experience (UX).
By allowing you to manage and configure all of your site’s tags from a central location, you
can ensure that you are able to place and reconfigure tags without requiring a web developer,
saving time and money as well as allowing you to respond quickly to the needs of your brand.
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WHAT IS A TAG?

Atagis a small section of code which executes on loading of a webpage, sending information
to a third party. If your website currently reports to Google Analytics, serves ads through Google
AdWords or tracks conversions from your own ads, then you will likely already have tags in your
site’s source code.

The purpose of these tags is to be executed by a page view, duration or other site visitor action and

report this action to one of many third party platforms (DoubleClick and a host of others - there’s
an exhaustive list of Tag Manager supported third parties here).

WHAT IS GOOGLE TAG MANAGER?

Google Tag Manager is particularly well named insofar as describing its function - it allows you to
manage your site’s tags from a main dashboard.

Live Version
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Workspace Changes
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LEARN MORE

While you will generally need only a single Tag Manager account per brand, it does permit the
administration of multiple websites or apps. This saves having to manually (or via an external
web developer) edit site code, thereby eliminating most coding errors and reduces the time lag
between deciding to configure or reconfigure tags and having changes implemented (if you work
through a web developer).
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https://support.google.com/tagmanager/answer/6106924

HOW TO SET UP TAG MANAGER

The set up process for Google Tag Manager will be one you’ll be familiar with if you have used
AdWords or Analytics as part of your digital strategy (and you should be) insofar as it requires a
section of code to be entered between your site’s <head> tags and another immediately after the
<body>tag, but there are a few minor considerations before we get that far.

1. HOW MANY ACCOUNTS DO YOU NEED?

As stated, for the most part you will need only one account per brand, but for brands with multiple
properties it is a little less straightforward. App developers, for example, will require separate
‘containers’ for each app and each major update of an app, while brands that use multiple
domains may be able to share containers and configurations provided the properties operate in a
similar manner to one another (and require similar data to be collected).

2. ARE THERE ANY CURRENT TAGS THAT REQUIRE MIGRATION?

For those with minimal coding experience, there will likely be few existing tags (as stated, probably
limited to AdWords and Analytics), but if you are deploying custom tags to gather specific data or
prompt custom actions, Google’s developer guide has a fantastic and comprehensive instructions
for tag migration.
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https://developers.google.com/tag-manager/devguide#datalayer?utm_source=Act-On&utm_medium=Email&utm_campaign=BeginnersGuideTagManager&utm_term=BeginnersGuideTagManager&utm_content=Email
https://developers.google.com/tag-manager/devguide#datalayer?utm_source=Act-On&utm_medium=Email&utm_campaign=BeginnersGuideTagManager&utm_term=BeginnersGuideTagManager&utm_content=Email

CREATING AN ACCOUNT

Your account is your top level in Tag Manager and it represents your brand overall - meaning that
individual intellectual properties (IPs) or sections of the business will fall under this main account.
On the right hand side of the top bar, click your profile image and select ‘Add an Account’ which
will take you to the following screen:

Google
Sign in

with your Google Account

Email or phone

Forgot email? m

Create account

Not your device?

Here, you can either sign in with your existing Google Account (the one you use for Analytics and
AdWords), or create one if you don’t have one at present.
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CREATING A CONTAINER

You will then be able to begin creating your first ‘container’:

< Create Container

Container name

[e.g. www.mysite.com

Where to Use Container

Web i0s Android AMP

CANCEL

Here you will need to enter a container name (descriptive and memorable — most often the site
url) and then the type of content the container will serve. Once you have entered your name and
selected your container type, click ‘create’

Having created the container, you will be presented with a pop-up box containing the code you
need to add to your site and where to add it.

Install Google Tag Manager

Copy the code below and paste it on to every page of your website.

Paste this code as high in the <head» of the page as possible:

<!-—- Google Tag Manager --—>
<script>{function{w,d,s,1,1i) {w[1]=w[111I[];w[1l].push{{ "gtm.start":
new Date().getTlime(),event:'gtm.j3'});var I=d.getElementaByTaglame (3) [d],

j=d.createElement{s),dl=1!="datelayer'2'sl="+1:"";j.async=truse;j.src=
'https://www.googletagmanager.con/gtm. j32id="+i+dl;f.parentlNode.insertBefore(j, £):
1) (window,document, 'script', 'datalayer’, 'GTM-NCZ49L7") ;</script>

<!—— End Goocgle Tag Manager ——>

Additionally, paste this code immediately after the opening <body= tag:

«!-—- Google Tag Manager (noacript) ——>

<noscript><iframe src="https://www.goocgletagmanager.com/ns.html?id=GIM-NCZ49L7T"
height="0" width="0" 3tyle="display:ncne;wvisibility:hidden"></iframe></noscript>
<!-- End Google Tag Manager (noscript) --»

For more information about installing the Google Tag Manager snippet, visit our Quick Start Guide .

You can add it to your site at this point and come back - or you can okay out of the dialogue box
and configure the container first — it doesn’t matter which at this point, though if you have to add
it via a developer, it can save time to configure while waiting for the developer to add the code
snippets.

WWW.CLICK.CO.UK



MANAGING TAGS

Once you have a container and have either added the code to your site (or arranged for same), you
can begin managing your ‘tags’ by selecting the ‘Tags’ option in the side-menu:
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Once you select your tag, you can then begin configuring its settings:

Tag Configuration

Tag type

Universal Analytics
Google Analytics

Track Type

Pageview

Google Analytics settings

Select Settings Variable.

[ enable overriding settings in this tag ~

¥ Advanced Settings

Taq firing priority (¥

[ enable custom tag firing schedule.
[CJ only fire this tag in published containers.

Tag firing options

Once per event

> Tag Sequencing -
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And triggers:

X Choose a trigger a +
Name Type Folder 1 Filter
@ All Pages Page View - -

...until you have a tag which has been configured to your requirements, allowing you to pull data
from your site to your chosen third party application:

Tag Configuration Vs

Tag type

Google Optimize
Google Optimize

Google Analytics Tracking ID |7
{{Google Analytics settings}}

Optimise Container ID

{{Google Analytics settings}}

Triggering

Firing Triggers

e All Pages
Page View

HOW MANY TAGS PER CONTAINER?

Tags are another case of ‘less is more” and, while there are no hard limits set by the tool itself,
there is an external limit set by browsers — most of which cannot deal with more than six-eight
simultaneous HTTP requests for a single domain.

It is for this reason that the first advice in this guide is to consider carefully what data you want the

tags to deal with. If you have a number of similar configurations, it may be best to combine them
and use variables to dynamically change fields that need to.
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https://support.google.com/tagmanager/answer/6106899?utm_source=TagManager&utm_medium=ebook&utm_campaign=TagManager&utm_term=x&utm_content=x

GET IN TOUCH WITH US TODAY

ABOUT US

We are a multi award-winning search marketing agency working with brands & SMEs that want a
tangible, measurable return from their online budget.

Our website features an online resources section, full of useful eBooks. We also write a blog,
where you can find an abundance of search marketing tips. If you’re feeling social, get in touch
on Google+, Facebook, Twitter or LinkedIn.

To discuss how a bespoke strategy could amplify your business’ search engine visibility,
call us today on

0845 205 0292

Or visit our website.

WHAT OUR CLIENTS SAY

"Click, from the initial pitch, have delivered on their promise of providing data-driven solutions for
particular SEM problems. | have found them both knowledgeable and effective in delivering results."
Fergal Lynch, Chill Insurance

“As business decisions go, this was probably one of our best. It is not often you find such a responsive
and intuitive agency who understand what you are trying to achieve. They get it. They take feedback
on the chin - we can be very direct sometimes, and they simply run with it and find solutions that
work for us. In a market that over promises and under delivers we trust Click Consult to do a brilliant
job. I highly recommend Click Consult. ”

Eilish Adams, The Law House

OUR ACCREDITATIONS

H Google
Rw et | b» Bing ads Partner
Specialized in: CERTIFIED
RECOMMENDED AE AR PARTNER

OUR TECHNOLOGIES
monitor TRAX rank TRAX ™ feed TRAX  link TRAX ™ pro TRAX

© cLICKCONSULT"

EXPERTS IN SEARCH. SIMPLE.
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