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META TAGS

Meta titles and descriptions allow you to drive better quality traffic to your  Alt attributes provide a lot of information to visitors when images aren’t

site by influencing a user’s decision about whether your site isrelevantto  loaded, particularly those using slow browsers or for visually impaired
their search and worth clicking. shoppers who use screen readers to express what the graphic represents.

« Update meta tags to reflect New Year promotions, while ensuring they « Ensure the alt tags images for images on key seasonal pages are as
accurately represent what to expect on the landing page (otherwise descriptive as possible; maximise impact by avoiding being overly wordy
visitors will just bounce). and avoid keyword stuffing.

They should include the keywords you’re targeting for that page, but Bros  swowoemws v [[EEEEE ovwoor  ssseuc v U

in an appropriate descriptive and interesting manner. Then ‘fetch as

Google’ in Google Search Console to force reindexing.

Prog Toy Sawusages

A tag

Here are some good examples brands have used for their Christmas
campaigns:

Christmas Gifts | Xmas Presents & Gift Ideas | INOOT
hitps:iiwww.lwantoneofthose.comfoffers/christmas-gifting list «
Get festive with our Christmas gifts for 2017 Discover our great range of xmas presents for all FRFF

UK delivery available on oiders over £101

Unique Christmas Gifts - New For 2017 | GeltingPersonal.co.uk G T e
https.imrww,gettmgper@nal.oo.ukp’chnstmas—glﬂs o ) ) Dog Christmas Pudding Print Jumper i Dog Christmas Pudding Print Jumper
‘We all know someone with a silly side and our novelty Christmas gifts like Toilet Golf, the Beer Belt or £15.00 2 £1500
the Inflatable Zimmer Frame will be sure to make their testive penod a funny onel Perfect as a secret [3 for 2 cifis | BEEm
santa gift, we have plenty on offer for less than £101 dokk (zrors o]

ok

+ Keep up your technical optimisation activity all year long. Download this
eBook to help you.
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https://www.click.co.uk/resource/seo-uncovered-technical-ebook/?utm_source=eBook&utm_medium=eBook&utm_campaign=killer-NY-digital-tips-cheat-sheet&utm_term=killer-NY-digital-tips-cheat-sheet&utm_content=eBook

https://www.click.co.uk/resource/seo-uncovered-technical-ebook/?utm_source=eBook&utm_medium=eBook&utm_campaign=killer-NY-digital-tips-cheat-sheet&utm_term=killer-NY-digital-tips-cheat-sheet&utm_content=eBook
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SOCIAL MEDIA

Social media plays a vital role in influencing customers’ buying decisions.

It's also the perfect tool for telling your brand’s story to capture customers’
attention with the aim of growing sales both in-store and online. If you have
built a rapport with customers over the rest of the year, it’s likely they will be
more interested in what you have to offer when they’re ready to buy.

+ Generate engagement by running polls or contests (where the platform
allows it). Share photos of employees - inject some personality.

("

Telemart @ added 5 new photos — with
Faroog Chuhan.

25 December 2016 - €

Rs 17,189 #New'earSale #LimitedTimeOffer
Qrder now at ;

« Image-centric networks such as Pinterest and Instagram are great
platforms for showcasing new or discounted products and encouraging
shares.

« Create a sense of urgency. The fear of missing out - FOMO - can be a
potent motivator. Create excitement and a feeling of immediacy with
limited edition products. Highlight closing or end date for offers.

Firebex.com @ @firebon - Dec 5 ~
FIREDOX Today is your LAST CHANCE to order Brick Yourself and Brick Yourself Keyring and
Quaramee its arrival in time for Christmastll & Brick Yourself

vl Like Page "

ILife Zed Book Detachable Notebook #GenuineAndNew

ihttp://www.telemart. pk/zed-book-notebook-tablet-in-pakistan. ...

See more

1life

The Perfume Shop @ @ThePerlumeShop - Dec 5 ~
The results are in from our Christmac gifting pelll |} You voted that Mum was

the trickiest member of the family to buy for, s0 we recommend this G

Bamboo gilt set T a poweriul yet feminine floral fragrance €1

<
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EMAIL CAMPAIGNS

Email marketing is an enduringly effective way to reach out to your
audience and drive quality leads to your business.

Throughout the build-up to the most notable days in the retail calendar,
build hype around your campaigns with a targeted email marketing
strategy.

« Differentiate. It’s must that you highlight your USP - put it front and
centre on your landing pages, whether it’s free delivery or additional
warranties, let your visitors know the reasons they should choose you
over your competition.

« Give a little bit extra to deliver real value, such as a discount code or
exclusive offer.

 Don’t forget landing pages: they should have the same message,
look and feel as the email marketing that drove the visit, as well as a

prominent call to action (CTA).

To therightis an example of a great email from clothing retailer Asos:
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Holiday offer ends tonight

@ Bonusprint News <news@bonusprint.com:

You ¥

etting too much emal from Bomusprint News <news @bonusprint com»? You can unsubseribe

BONUSPRINT I I s
- g

Phato Books

Bholo Prints |

v

Wall Décor

New Year Sale ENDS TONIGHT

It you've ot great photos from the festve 588500 o
rocukved 3 niw came

L and XL photo books, 50% off gresting cards, 3-for-2
CaIBngArs ang 1asty @ massie 33% off il your photo
prints. Presonve your L ]

Promotion code: IINBPRNT

28 prasmanony wals uesi msngee CANT 0801 2002

Tor Christrmas dan forgel our 33%

1 moments Toreves

Final reductions: up to 70% off - this is it!

ASOS Sale
e BT, 13

You &

Getting too much email from AS0S Sale? ou can unsubneribe

WOl HAVE 100 CLEARED VOUCHER
POINTS!

KEEP SHOPPING KEEP
[ EE-IT ko

Newln  Dresses  Shoes Sve

SALE

FINAL REDUCTIONS

vero 70% OFF’

SHOP NOW

MNew Year's resolution. siop buying clothes!
Day 1. easy.
Day 2: easy.
Day 3: easy.
Day 4: OMG. Final reductions at ASQS? BYE!


https://www.click.co.uk/blog/what-good-email-marketing-looks-like/?utm_source=eBook&utm_medium=eBook&utm_campaign=killer-NY-digital-tips-cheat-sheet&utm_term=killer-NY-digital-tips-cheat-sheet&utm_content=eBook
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PPC

PPC allows you to target specific areas with location-based advertising -
particularly useful for an audience who are out and about hitting the sales.
You can also dynamically adjust your ad copy based on a visitor’s location
- a powerful opportunity to personalise them, particularly when combined
with mobile-specific copy.

Other tips include:

« Review daily performance and adjust the settings in your account
to ensure your ads are having an impact. Review and tweak your
ads’ wording to emphasise their relevancy to potential users, paying
particular attention to headlines and CTAs.

« Combat cart abandons by identifying terms that are converting and
have good costs per acquisition, and ensure you’re using exact match

bids to increase control over budgets.

« Monitor stock levels for top sellers and ensure you have a backup
campaign ready to be deployed in AdWords in case you sell out.

WWW.CLICK.CO.UK

Use promotion extensions to target customers who are searching for
special offers and sales in the new year. You can include details of offers
or discounts. Below is an example:

Papa John's Pizza Bebington - Get £10 Off When You Spend £25
www.papajohns.co.uk/Offers v
Get £10 Off Any Order £25 Or More When You Pay With Visa Checkout. Order Now!
| Deal: 33% off All Pizzas Online |
Sign Up To Papa Rewards £10 Off Student Discount
Papa's Quality Guarantee All The Latest Deals Here

Capture the audience data for those who click on your ad and target
them for remarketing in the New Year as they’ve shown clear interest in
your brand.



© CLICKCONSULT"

LOCAL SEO

It takes time to see improvements in your organic search visibility;
successful SEO takes a consistent and structured year-round strategy.

However, there are steps you can take to make it quick and easy for
customers in your area to find your business online when searching
organically.

« Optimise relevant landing pages for local terms. Include your business
name, targeted local keywords and the business location.

« Embed a Google Map on each location landing page.

« Ensure you have an up-to-date Google My Business profile. It’s free and
the information you provide about your business can appear on Google
Search, Maps, and Google+.

In this example, the business has a golden opportunity to add further
details to their business listing:

Google outft bromborough opaning times L Q

Al Shopping  Maps  MNews  Images  More Selings  Tooks

About 2,300 results (1,56 seconds)

Qutfit | The Croft

W Croftretalandietsune. co.ukSROpOUtIY -

Outfit. With s0 many options ta choose fiom under ene mof, you'll ind everything you need for clohing
and accassories in Outfit Address Outfit. Croft Retaldl & Lelsura Park. Walton Road Bromborough.
CHE2 3PN Tel 0151-334-6850. Opening Hours Mon — Fri| 19.00-20.00. Sat | 09.00 - 15.00. Sun |
11,00 17.00. Available

Cutfit in Brambaorough : address, opening hours, phone number ...
WWwINE-Shops. Co.UK » Merseysige » CHEZ - Bromborough »

Qutfit in Bromborough (Marseyside), The Croft Retall and Lelsure ParkWalien Read : address,
‘opening hours, phone NUMDEr and CUSIGMEN 'S FEAIEWS.

Qutfit in Bromborough, Wirral, Opening Times - Localmint

LS. AW JOCIMIIN. COMUKAOUTTE-DIDMBOFOLGR-T1203 *

Outfit in Bromborough, Unit D, The Croft Retail & Lsisure Park, Welton Rd, Bromborough, CHEZ
IPH. Opening Times. map. phone numbrer, sunday hours, Qutfit address

Add missing information
Add phons numbes
Add business hours
Add website
Add category

Topshop in Bromborough Outfit, Wirral, Opening Times - Localmint
it iiwww. kecalminl. comiukAopshop-trombanough-outil-32171 =
b Lisure Park, Wolton Rd, CHE2 3PN

Know this place? Answer quick quastions
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+ Use semantic markup to highlight your business details and enhance
your brand’s local search profile, including your business address,
postcode and telephone number. Not many businesses make use of
markup, so this could help you steal a march on your competitors.

Yimein 19— mainT closs- contoiner
¥ediv ig-"ctores” clase-"page” itemscope itemtype-“http:/fcchema.org/Store”s
¥cdiv io="storedetails”»
¥<div class-"storeDetailsContainer™
® cdiv id-"ctorelmage” itemprop-“"photo” itemccope itemtype-"http://cchema.org/ImageObject™ s/ /div
<fdiva
¥ <div class-"storeDetailsContainer™>
¥ idiv id-"storcAddress” itcmprog
<hl class="branchiame ter</hl>
¥odiv class="storeAddressInnerContainer"s
<5pan class="branchAddressLine” itemprop-"streetAddress®»Grosvenor Shopping Centred/spany
<gpan class-"branchiddressline” itemprop-"streetAddress”>19-14 Newgate How!/span>
<span class="branchddressl ine” |temprops~addresslocality”sChesterd/spans
<span class-"branchAddressLine” itemprop-"postalCode”»CH1 1CR</spens
®:cpan class-"branchPhone”™ itemprop-"telephone”:.</span:
<fdivy
¥ <span cless-"branchlocalInfo™r.</span>

Find more about local SEQ in this downloadable eBook.
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GET IN TOUCH WITH US TODAY
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ABOUT US

Located in North West England, Click Consult is a multi award-winning search marketing agency with a focus on organic (SEO) and paid search (PPC),
with over 70 professionals employed and with a portfolio of over 60 clients from across the UK, Europe, Americas and Australia.

Click was named Digital Agency of the Year in 2017, adding to its long list of other awards and accolades, and also ranks within both RAR’s and
Econsultancy’s ‘Top 100 Digital Agencies’, and Prolific North’s “Top 50 Digital Agencies’.

Follow us on Google+, Facebook, Twitter or LinkedIn, or to find out what Click Consult can do for you, calll:

0845 205 0292

ADDITIONAL RESOURCES

Blog

Click Consult regularly posts actionable insights on its blog -
dealing with all aspects of search marketing. From technical
SEO to PPC, content marketing and Analytics advice, the Click
Consult blog has something for everyone of any ability.

eBooks

Click Consult produces in depth eBooks on aspects of
search marketing on a regular basis, dealing with the latest
best practices, changes to standard practices, methods of
improvement and more.

Infographics

Sometimes what you need is a quick point of reference about
complex subjects. Thanks to its team of highly talented
designers, Click Consult is also able to distil its vast experience
into easy to understand visual content.
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