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INTRODUCTION

Not so long ago, social media marketing and organic search (SEO) were considered two separate 
methods of promoting your business online, but an increasing emphasis on  - and demand for - 
branded content has bridged the gap.

The buzz created by regular social media activity is important in boosting your brand’s online reach 
and credibility. Amplifying your content through these channels is a powerful way of spreading your 
message to a relevant audience and increasing brand awareness - and is therefore a vital part of any 
content marketing campaign. It offers the opportunity for your content to be reshared: the higher 
the relevance and quality of those shares, the greater the chance your content gets seen by the right 
audience, and attracts the right kind of traffic.

Whether you’re sharing a link to your website, a piece of content, asking a question, or offering a 
light-hearted musing from within the office, social media offers a unique opportunity to engage 
with your audience on a personal level, and give your brand an informal voice that goes beyond the 
traditional corporate message.

DOES GOOGLE TAKE MY SOCIAL MEDIA ACTIVITY INTO ACCOUNT?

According to Searchmetrics, social signals correlate strongly to better organic search rankings, 
perhaps in part because a high number of social signals implies that the site regularly adds new 
content and this plays a role in driving direct traffic and brand awareness. But this correlation does 
not imply causation.

Although Google continually emphasises that it is not using social signals as a direct ranking factor, 
social media marketing continues to be one of the best methods for increasing organic referral traffic. 

From an SEO perspective, optimised social media profiles and tweets appear in organic search 
listings, this will assist in dominating your brand searches. The increased visibility of and 
engagement with your content helps to increase its reach and therefore is an important part of any 
strategy to create natural high quality backlinks.

This eBook gives you four ways you can incorporate social media to enhance your SEO strategy.

http://www.searchmetrics.com/knowledge-base/ranking-factors-infographic-2015/
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1. AMPLIFY YOUR CONTENT CAMPAIGNS

Good content is the anchor for any successful online marketing campaign – and never more so than 
when posting on social media. 

With vast numbers of users and the ability to target niche audiences, social media offers huge 
opportunities to get your content in front of a relevant audience. When your assets are shared, this 
helps to spread your message and increase brand awareness. The higher the relevance and quality 
of those shares, the greater the chance your content gets seen by the right audience, and attracts the 
right kind of traffic.

Like a good quality, natural backlink profile, (see more on this later on) social engagement represents 
a public endorsement of your website and, as it’s user-generated, it’s considered authentic and 
trustworthy by users (known as ‘social proof’).

But with around 3.5 million Facebook posts and almost half a million tweets every minute (Smart 
Insights), how do you make sure the posts you spend time researching, writing and designing get the 
attention - and results - that they deserve?

Optimise your content

As Google aims to return the most relevant and useful results for answer users’ queries, the brands 
that are most effective on social media – and online in general -  are those which provide a great 
customer experience by regularly publishing unique, customer-focused content.

The quality and relevance of your content is a major influencing factor not just for SEO, but for how 
people choose to engage with it.

The brands that rank highly in search engines results are those that provide potential customers with 
advice on topics relevant to the reader, or actionable tips that address the challenges they’re likely 
to face. Examples are blog posts providing useful advice, downloadable eBooks, how-to videos or 
infographics.

Pillsbury is a brand that continually pushes out original, useful content in the form of video recipes 
that generate many likes, comments and reactions:

https://www.smartinsights.com/
https://www.smartinsights.com/
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While the incoming links from your social media shares don’t have the same impact 
as authentic links from high-quality sites, they can influence your bounce rate and 
time-on-site engagement. If your content is good and people stick around to read it, 
those engagement metrics communicate value to search engines. Your goal should 
be to turn your best organic content into social media content so you can then 
encourage engagement and drive traffic back to your site.

For step-by-step guidance on prefecting your content strategy, take a look at our eBook 5 ways to 
target your content better.

https://www.click.co.uk/resource/5-ways-to-target-your-content-better/?utm_source=ebook&utm_campaign=SocialMediaSEO&utm_medium=ebook
https://www.click.co.uk/resource/5-ways-to-target-your-content-better/?utm_source=ebook&utm_campaign=SocialMediaSEO&utm_medium=ebook
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Optimise your posts

Whether you’re sharing an image, infographic, video or link to a blog, you need to put as much 
thought into the copy you use in your post as you would in your blog, or any other content your 
create. 

The key with social posts is that they need to be engaging and shareable.

People engage with and share content that engages them emotionally, reinforces how they want 
to be perceived, reflects their values and beliefs, and, ultimately, helps to strengthen their own 
relationships. As with everything in marketing: understand what’s important to your audience and 
tailor your approach to tap into it.

Here are some other effective tactics for social sharing:

•	 Identify which social platforms are most appropriate for your business, industry and target 
audience. This blog by Scott Rumsey explains how to do this in more detail.

•	 Share a link when you create fresh content, such as publishing a new blog post. It sounds 
obvious, but can often be forgotten or treated as an afterthought in the rush to meet deadlines.

•	 Give people a reason to engage. Word your post in an accurate, descriptive way that makes 
clear the context and the relevance to your target audience, using appropriate keywords and 
framing it in a way that gives people a reason to take the action you want them to, whether this is 
to read, watch, share your posts, and/or click on your link. 

•	 Use hashtags to make it easy to discover your content. Look at what hashtags influencers in 
your industry are using; search for trending hashtags, and see if you can relate them back to your 
industry, or create your own s to track specific social media marketing campaigns. 

•	 Engage with your audience. Social media isn’t designed for one-way communication. 
Participate in discussions, start conversations and comment on others’ posts.

•	 Include high-quality images and/or video. According to Twitter, Tweets with images generate 
three times more engagement than basic text updates, those with GIFs more than six times, and 
those including video nine times more.

•	 Include a call to action.

https://www.click.co.uk/blog/social-media-picking-the-right-channels-in-2018/?utm_source=ebook&utm_campaign=SocialMediaSEO&utm_medium=ebook
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Are you promoting your content effectively on social media?  

Using the Acquisition tracking view allows you to see which Channels led visitors to your site over 
a set period of time (eg, direct visit, email, social, organic search), their behaviour once on your 
site and the number of conversions, if you’ve set up goals for your posts. This can be found here: 
Acquisition>All Traffic>Channels.

Want to find out which social platforms are generating the most blog visits? Dive into Analytics: 
Acquisition>Social>Overview. You can then click into the listing for each channel and explore which 
blogs people have been clicking on.

Now you’ll have an idea of which platforms are most effectively driving traffic to your blog, allowing 
you focus on where to amplify your presence and activity. You can dig deeper into how to track your 
social referral traffic with the eBook Social media measurement - maximising results.

https://www.click.co.uk/resource/social-media-measurement-maximising-results/?utm_source=ebook&utm_campaign=SocialMediaSEO&utm_medium=ebook
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AO.com are experts at creating and sharing engaging and shareable content, even though their 
industry (white goods) doesn’t immediately spring to mind as one with many creative opportunities. 
These Twitter posts are to the point, attention-grabbing and include high quality imagery and video. 
They also tap into current trends (at the time of writing) and signal their relevance with appropriate 
hashtags:
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Remember that social media was never intended for communication to flow only one way - the idea 
is to encourage interaction with your audience and respond to their comments and questions, like in 
the example below of Sharpie responding to a tweet from a customer – this is the kind of thing that 
drives loyalty and brand advocacy: 

For more information on optimising your social posts and your sharing strategy in general, download 
our eBook Success with social sharing.

https://www.google.com/url?q=https://www.click.co.uk/resource/social-sharing-success-ebook/&ust=1527157320000000&usg=AFQjCNELDadxQGwIS2ebMjatDfnOYokVzw&hl=en-GB&source=gmail
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2. GAIN GREATER CONTROL OVER SEARCHES FOR YOUR BRAND

Optimise your social profiles

Social profiles are important assets for building your brand’s online presence. They are a valuable 
way to expand your reach, for audience engagement and to amplify content. But they can also be 
great for capturing more search visibility for your brand.

Google includes social profiles in search results and displays tweets in a carousel format. Here’s an 
example from the ideal organic results from a branded search: your website followed by your social 
profiles, giving you control over what searchers see:



11WWW.CLICK.CO.UK

Maintaining up-to-date social profiles, consistently sharing high-quality content and regularly 
engaging with your audience on these platforms will help to improve your online visibility, influence 
and reputation. 

Therefore it’s important to optimise your profiles, not only for search engine results pages (SERPs), 
but for search within each social platform itself – people don’t just search on Google or Bing 
nowadays. It’s common for someone to search for your brand on LinkedIn, for example, or look up a 
particular topic of interest on Twitter.

Here’s what came up on Facebook for a search for the keyword ‘French tutor’ (filtering by Pages). 
A quick check of these profiles showed that all of these results included this keyword – or related 
keywords - in the profiles themselves:
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According to digital marketing expert Neil Patel: “We need to understand that search engine 
optimisation includes the search that happens on social media search engines.”

Tips for optimising your brand’s social media profiles:

•	 Ensure you include your keywords in a natural way.

•	 Use your company logo as your profile photo.

•	 Your username should be your brand name.

•	 State clearly what your company does in your bio. This is the place to include relevant 
keywords and a link(s) back to your site.

•	 If you use organisation schema markup code on your website, include your social links here 
to increase the relevancy, discovery and traffic to your social profiles.

A simple, but often overlooked, way boost interaction and signals that your profiles are active by 
including a link to your website in your social profiles to increase the quality of traffic to your website, 
and vice versa, including share buttons on your website, emails and other, third party business 
profiles.

Starbucks’ Facebook profile ticks all the boxes. It gives a flavour of the brand’s philosophy and 
background as well as incorporating relevant keywords, a link back to the brand’s site and a link back 
to another of its social channels (YouTube) to help the audience remain engaged with Starbucks and 
its online real properties.

https://www.click.co.uk/resource/a-beginners-guide-to-structured-data-and-schema-markup/?utm_source=ebook&utm_campaign=SocialMediaSEO&utm_medium=ebook
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The brand also offers the opportunity for visitors to engage more deeply with the brand by clicking 
on Our Story:

Remember, while social signals may not necessarily be a ranking factor, the online 
reputation you can gain from an active social media presence also increases brand 
awareness which, over time, can lead to more branded searches on Google.
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3. EARN AUTHORITY FOR YOUR WEBSITE

Often, it’s not the actual social activity that matters, but what happens as a result of that activity. 
Optimising and maximising you social visibility and interaction increases the chance of obtaining 
links from authoritative sources.

Many links today are achieved through developing original content that’s shared across social 
media. 

Include social links on your web pages (blogs, landing pages etc) to make them easily shareable. This 
can lead to more followers and social engagement.

The follower demographic and the authority an influencer has are crucial. They can have the 
biggest audience out there, but if their audience doesn’t match the one you’re targeting, or the 
followers don’t engage what they’re saying then you’re not going to get the results you’re looking for. 
Sometimes a smaller, more engaged and loyal following is actually a lot more valuable.

There are benefits for both parties: the blogger receives high quality content which is bespoke to 
their own and to their audience’s needs. For the client, the exchange of content helps to boost their 
brand awareness and strengthens their website’s organic search (SEO) profile by creating strong, 
natural backlinks.
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Boost your backlink profile  

Building legitimate inbound links, or backlinks, is an important SEO strategy website for two reasons:

•	 It drives referral traffic to your site.
•	 Google takes notice when those with  trusted and established sites (ie, those with a high 

Domain Authority/DA) link back to your site – and good quality backlinks are a crucial ranking 
factor in the SERPs

 
A strategic exercise that ticks all of these boxes is outreach, which involves forging relationships with 
influential bloggers, capturing data, creating and distributing high quality, shareable content and 
amplifying its reach through social and ‘earned media’.

The way to earn genuine, high-quality backlinks is by sticking to the following rules - which are basic 
good practice for online marketing in general:

•	 Create your own unique, engaging, high quality content
•	 Build a genuine community which interacts with your website, your social channels and one 

another
•	 Develop and maintain authentic relationships with relevant influencers

Engage with influencers

The content that you share on social media has an important role to play in helping to create 
genuine, organic inbound links from influential and trustworthy sources: an important SEO factor.

Influencer outreach is the process of identifying those with powerful following among your target 
audience, and offering them great content for them to publish or share with an inbound link to your 
site.

Influencer outreach is about maximising the amplification of your content through:

•	 Earning links to your site through useful and remarkable content.
•	 Building relationships with ‘influencers’ – websites and writers that operate in your niche.
•	 Identifying topics and content types that will appeal to their readership.
•	 Establishing yourself as an industry thought leader/authority and a source of great content.

Leveraging an influencer’s existing readership allows your brand to reach new, wider – and, most 
importantly, relevant - audiences. If your content appears on blogs that are read by your target 
customers, and offers them something new and interesting, the brand exposure potential is huge. 
And it’s the quality of the audience that makes outreach so effective. Done right, not only can you 
target an audience that’s already engaged with subjects relevant to your business and the content 
you produce, but you also have a the opportunity to tap into a blogger’s community.
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4. INFORM YOUR CONTENT STRATEGY 

Social listening is a great way to identify what you target audience is talking about, (to inform your 
content strategy), what people are saying about your brand and learn from what your competitors 
are doing.
 
In practice, this means monitoring audiences on social media platforms to find out what’s being said 
about your brand or your marketplace as well as to identify topics of discussion, opinions and new 
trends.

SEO-wise, this also helps to identify new keywords, pick up on new trends and the kinds of content 
searchers are looking for, which can be added into your keyword planner and content strategy. 
You can also pick up on terms with negative connotations and remove these from their strategy by 
adding them to a list of negative keywords.
 
Additionally, most social listening platforms (including Hootsuite and Buzzsumo) include a tool 
that identifies brand ‘influencers’ – essentially bloggers with social profiles and websites that are 
extremely relevant to your audience. It’s possible to find influencers for almost any niche!

An example of social listening on Hootsuite
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Case study

An example of a successful influencer marketing campaign we ran at Click Consult is for Chill 
Insurance, a leading Irish insurance broker.

 

We identified and engaged with relevant, high Domain Authority bloggers, with whom we 
collaborated to develop unique pieces of creative, shareable content to increase lead generation, 
while helping improve organic search rankings for the client’s website, as well as presenting Chill as a 
thought leader regarding safety behind the wheel.

 

With input from the bloggers, we created an eBook entitled Ireland’s Most Beautiful Drives, with an 
accompanying infographic, differentiated to target appropriate bloggers or press sites. The content 
was creative and visually striking, while engaging with the blogger and their audience in a way that is 
relatable while highlighting local brand relevance. 

 

The bloggers featured in the eBook wrote posts about the eBook, each with a homepage link to the 
Chill Insurance website and a link to download the eBook. They also helped to amplify the campaign 
on social media.

 

The result was a high level link building pattern, supported by bloggers with a social influence, which 
resulted in:

 

•	 Improved organic visibility through better positioning in the SERPs (including jumping to 
position one for their target keyword.

•	 Increased the quality of traffic to the site (ie, encouraging better-qualified leads), therefore 
increasing the likelihood of conversion).

 

Read the case study in full, or download the eBook itself.

https://www.click.co.uk/case-study/chill-insurance/?utm_source=ebook&utm_campaign=SocialMediaSEO&utm_medium=ebook
http://marketing.click.co.uk/acton/attachment/6689/f-02b1/1/-/-/-/-/Irelands%20Most%20Beautiful%20Drives%20OPTIMISED%20%281%29.pdf
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CONCLUSION

SEO and social media work naturally together

While there’s no proof that social media signals have a direct impact on your position on search 
engine results pages (SERPs), there’s also no ignoring that social and organic search (SEO) are closely 
intertwined: both are organic, inbound techniques that require high-quality content to generate 
engagement and drive traffic to your website.

 

Maintaining an up-to-date social profile and regularly engaging with your audience on these 
platforms will certainly help to improve your online visibility, influence and reputation. 
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