
Complete analyses

Determine the budget and targeted locations for each campaign

Determine the overall structure of the campaigns

Look at the number of ad groups for each campaign

Review whether the CTAs are clear for users 

Review whether landing pages are easy to navigate 

Are forms working?

Does the ad copy and landing page content complement each other?

What keywords have been used?

Review trends for your key metrics

GOOGLE ADS AUDIT CHECKLIST
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